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In recent years, China’s sex ratio continues to rise, and becomes serious social 
concerns. Reporters often emphasize the pessimistic consequence of tens of millions 
unmarried single men in the coming decade in China, and naturally researchers also 
have begun to examine the possible influence of the elevated sex ratio. Meanwhile, 
the leftover single women attract much attention because of their favorable conditions 
and marginalized situation in the marriage market. Leftover women and high sex ratio 
seems contradictory, however, the high sex ratio which can lead to more men than 
women, just would not eliminate the phenomenon of leftover women mechanically. 
This work tries to understand the causes of leftover women under such high sex ratio 
environment. I wish to highlight the fundamental reason for these single women. 
The previous literature mostly interprets leftover woman from the perspectives of 
sociology, ethics and culture, and lack of empirical analysis of the causes of leftover 
women. In particular, I use various measures of individuals’ marriage value from 
CGSS2006. By comparing the marriage value differences across rural/urban and 
across gender, we hope to understand the choices made on the marriage market. 
Our results show, with the improvement of education and income levels, less 
urban women are following the traditional marriage and family values. However, such 
trend of shifting values due to income and cohort is found to be significant only 
among females, not among males. With the rapid development of China's economy, 
women's educational level and economic status have made great progress. Quickly 
enhanced socio-economic status results in women’s independent consciousness so that 
they do not agree with the traditional concept of marriage and family any more. Our 
results show females are increasingly tolerant to being single, being divorced or 
childless, etc. They also become less happy to focus on the role of housewife and 
become more demanding in their own labor market jobs. But such changes do not 
coincide with the trend in urban males’ marriage and family movement. Such 
discrepancy in values results in urban females’ marriage dilemma. Furthermore, 















expectation of match with some males older than themselves. Such preference does 
not change with education and income. The existence of mating gradient and the old 
age of leftover women when they enter the marriage market make it difficult for them 
to find an ideal marriage mate. 
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的男女性别比，是指每 100 位女性所对应的男性数目。据 2010 年的人口普查，
我国总人口的性别比为 105.20，从绝对数而言男性比女性大约多 3400 万！从年
龄分布看，从 20 岁到 41 岁每一个年龄上的性别比都超过 100，即男比女多（参
看附录表 1）。对于我国从 20 世纪 80 年代以来出现的高性别比现象的成因，学
术界比较一致的看法是与我国的计划生育政策以及我国民众对男孩的偏好密切
相关。根据各次人口普查，我国的出生性别比从 1982 年的 108.47，上升至 2005
年的 120.49，超出警戒线 13 个百分点。李宏斌、张俊森（2006）指出计划生育














































































中的大多数经济状况良好，其中月收入在 4000～5000 元有 61.71%，月收入在
5000～6000 元有 13.75%，83.56%的人拥有自己的房子，其中 16.4%的还拥有多
套住房。她们的感情经历状况是，有过 3 次以上恋爱的占 80%，最长一次恋爱长
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